Better Health, Snacks, and Add to Cart:
What Consumers are Craving in
Food and Beverage
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Almost a year into the pandemic and the food and beverage industry—one
of the most affected—will continue to see major sea changes post-vaccine.
We believe many consumers will flock back to restaurants, but that key
changes will persist. Most notably, consumers are asking for more: fresher,
tastier foods—and at a value. What else is on their list? Locally-sourced items,
an emphasis on sustainability, and fairer treatment for workers—all themes
accelerated by the pandemic.
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This data reflects not a shift in priorities but a belief that health, fundamentals,
and value are more important than ever for today’s consumers
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