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Amazon’s Latest Big Win:
Turkey 5 Recap

Amazon reported that Black Friday/Cyber Monday 2023 was
its biggest shopping event ever; while the event is dubbed
Turkey 5 to reflect the five days around Thanksgiving,
this year’s deals started even earlier. In the 11-day period
over 1B items were purchased, and Amazon reported
consumers saved 70% more during the 11 days of deals
compared to the same period in 2022. The longer
sales period strongly appealed to consumers: while
many looked at the early deals, data shows users
tended to wait until Black Friday or Cyber Monday
before converting. The 2023 consumer is still
spending—and in search of holiday joy—but is
choosy about purchases.
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