What's Happening in the Toy Marketplace

The liquidation of Toys “R” Us left an $11B hole in the toy industry.
Which retailers have those shoppers chosen instead? We surveyed our
Glimmer community to understand how they are now shopping for
toys. In doing so, Stella Rising unlocked key insights into the ways in
which retailers can now attract the toy shoppers who lost their favorite
destination. With general trends in U.S. toy sales forecasted to reach
+$65MM by 2022, this significant market requires attention.
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Toys R Us’ fatal journey through Chapter 11”



